new media age Awards 2012 – Entry Template – Category 14. Best Use of Viral Marketing

Category 14
 Best Use of Viral Marketing
2011 Winner of Best Use of Viral Marketing – DJ Hero 2 Mix2gether
Entry Deadline: Tuesday 13th March 2012
Please keep your submission to 3 sides of A4. Please answer all of the questions below. You can upload supporting material separately.

COMMERCIAL CONFIDENCE: Please ensure that any commercially sensitive information is marked “judges’ eyes only”

Type inside the boxes.
Name and brief description of project/campaign:
	


Name of entering Company/Agency:

	


Name of Client:

	


Date site or project/campaign launched:

	


Names of other agencies/consultancies involved in the project/campaign:
	


Website Address (if applicable):

	


Website Username (if required):

	


Website Password (if required):

	


Budget or cost for project/campaign:

	


Sources of funding for project/campaign:
	


The project’s/campaign’s objectives (e.g. cost-saving, income generation, increasing brand awareness):

	


Strategy for achieving the above objectives (including details of marketing, PR etc where appropriate):

	


Target market:

	


Revenue model (please detail the sources of revenue for the project/campaign): 
	


Evidence of how successfully the objectives were met – e.g. number of monthly page impressions; number of active users; number of user registrations if applicable, or increases in these figures.  Please include third-party audits or other verification where possible:
	


Return on Investment:

(Please mark any commercially sensitive information “judges’ eyes only”)
	


If you have any queries regarding your submission, please contact Robyn Duffy on 

+44(0)20 7970 4772 or at nma.awards@centaur.co.uk


